






Telecommunicat ion O2, Munich



Architect: dan pearlman markenarchitektur gmbh, Berlin
Light ing Design: Ansorg, Germany

O2, Munich



Fashion, 
Escada, Moscow

Opening Date: 2003 
Area: 160 qm
Architect: Interior Concept,  
Escada AG, Munich
Light ing Design: Ansorg D
Products: Cardo System,  
Cardo specials
Photos: Hans Georg Esch, Hennef

Fashion, 
Marc O‘Polo, Zurich

Opening Date: 2005 
Area: 300 qm
Architect: Marc O‘Polo Einzelhandels 
GmbH, Stephanskirchen
Light ing Design: Ansorg CH
Products: Boxx, Cardo round, Starlite
Photos: Max Schulz, Mülheim

Homestores, 
Habitat, London 

Opening Date: 2006 
Architect: TTMG International - London
Light ing Design: Campbell Design - 
London
Products: Brick, Cardo, Cardo round, 
specials
Photos: Max Schulz, Mülheim
 

Homestores, 
Manufactum, Munich 

Opening Date: 2007 
Area: 950 qm
Architect: Landau + Kindelbacher 
Architekten, München 
Light ing Design: pfarré light ing design, 
Munich
Products: Tecno, specials
Photos: Andreas J. Focke, Munich

Fashion, 
New Yorker, Hanover

Opening Date: 2005 
Area: 1900 qm
Architect: Architekturbüro  
Prof. Karsten K. Krebs, Hanover
Light ing Design: Ansorg D
Products: Maxx, Hyperion, Pantheon
Photos: Hans Georg Esch, Hennef

Health and Beauty, 
Flemming Apot heke, Dortmund 

Opening Date: 2005 
Area: 160 qm
Architect: Klaus Bürger, Krefeld
Light ing Design: Ansorg, D
Products: Cardo, Maxx, Cardo 
Systems, Bola
Photos: Uwe Spöring, Cologne

Sports and Leisure, 
Adidas, Madrid 

Opening Date: 2006 
Area: 1500 qm
Architect: Stadler, Offenbach 
Light ing Design: Ansorg, D 
Products: Cardo, Lightstripe
Photos: Johannes Marburg, Geneva

Overview Retail Light ing



Automotive, 
Audi Zentrum, Hamburg

Opening Date: 2004
Area: 1000 qm
Architect: Koller-Heitmann-Schütz Architek-
turbüro, Wolfsburg/Audi AG, Ingolstadt
Light ing Design: Ansorg, D/Audi AG, 
Ingolstadt
Products: Brick, specials
Photos: Hans Georg Esch, Hennef

Automotive, 
Volvo Rosier, Oldenburg

Opening Date: 2006 
Area: 400 qm
Architect: Wedemeyer,  
Wilken & Partner, Oldenburg
Light ing Design: Ansorg, D/ 
Wedemeyer, Wilken & Partner,  
Oldenburg
Products: Bola, Punta, Maxx, Starlite
Photos: Tobias Trapp, Oldenburg

Sports and Leisure, 
Sun & Sand Sports, Dubai

Opening Date: 2005 
Area: 1710 qm
Architect: Retail Concepts, Dubai
Light ing Design: Ansorg, D
Products: Bola, Cardo round, Cardo, 
Cardo Systems, Maxx, Pantheon, 
Punta, Vario
Photos: Hans Georg Esch, Hennef

Department Stores, 
Saks Fift h Avenue, Dubai 

Opening Date: 2004 
Area: 5300 qm
Architect: hambrecht oleson design 
associates, New York
Light ing Design: Ansorg, D 
Products: Maxx, Cardo Systems,  
Area, Tecno, Solair
Photos: Hans Georg Esch, Hennef

Telekommunikat ion, 
o2, Munich 

Opening Date: 2004 
Area: 280 qm
Architect: dan pearlman marken
architektur GmbH, Berlin
Light ing Design: Ansorg, D
Products: specials
Photos: Max Schulz, Mülheim

Department Stores, 
Lafayet te Maison, Paris 

Opening Date: 2004 
Area: 10000 qm
Architect: Studios d‘Architecture ORY, 
Paris
Light ing Design: Ansorg, F
Products: Brick
Photos: Hans Georg Esch, Hennef





Models and patents registered or applied for. Copyrights reserved. Ansorg always tries to respect the rights of third part ies. Should it not be stated in individual cases, this is an oversight and will be corrected 
accordingly. l Concept/Design: Bernd Meissner, Kai Pitschmann, Office for Design, Basel l Lithography: Color Pac GmbH, Singen l Product ion: Lonnemann GmbH, Selm

Ansorg Core Competences in Retail Light ing

1	 Ansorg focuses centrally on the analysis of the clients‘ needs.  
It provides the key to the development of holist ic light ing concepts. 

2	 Ansorg develops successful light ing concepts which underline the  
clients‘ unique selling proposit ions.

3	 Ansorg stands for competent light ing design. Experience, know-how 
and creativity provide the basis for this. And have been doing so  
for more than 50 years now. World-wide.

4	 Ansorg provides convincing answers to new quest ions posed. For  
a retail world with changing goods images and changed  
merchandising requirements, Ansorg develops flexible light ing  
systems that can be quickly modified for new tasks. 

5	 Ansorg makes use of the sensuous experience quality of light for  
successful sales concepts. The effect of the light on the consumer  
is therefore always on a level foot ing with all of the technical issues.

6	 Ansorg is putt ing its money on innovative light ing techniques and  
global procurement structures so that light is always economical.

7	 Ansorg defines its own quality of light. This aspirat ion is backed-up  
by the highest product quality and professional quality management. 



Ansorg GmbH
Pilgerstraße 11 
D-45473 Mülheim an der Ruhr
Fon +49 (0)208 48 46 0
Fax +49 (0)208 48 46 1200
info@ansorg.com

Ansorg France
3, rue Caroline
F-75017 Paris
Fon +33 (0)1 44 69 95 10
Fax +33 (0)1 44 69 95 11
info-fr@ansorg.com

Ansorg United Kingdom
Business Design Centre
Units 315/316
52 Upper Street, Islington
GB-London NI 0QH
Fon +44 (0)20 72 88 96 10
Fax +44 (0)20 73 54 10 21
info-gb@ansorg.com

Ansorg Netherlands
Gebouw 20
De Oude Molen 4
NL-1184 VW Ouderkerk aan de Amstel
Fon +31 (0)20 5 69 38 40
Fax +31 (0)20 5 69 38 41
info-nl@ansorg.com

Ansorg Switzerland
Klünenfeldstraße 22
CH-4127 Birsfelden
Fon +41 (0)61 376 15 12
Fax +41 (0)61 376 15 07
info-ch@ansorg.com

Norway / Sweden
Ansorg Scandinavia
Stockflethsgate 51
Post Box 25 Sagene
N-0415 Oslo
Fon +47 (0)23 23 31 60
Fax +47 (0)23 23 31 70
info-no@ansorg.com

United Arab Emirates
Ansorg GmbH Dubai Branch
Bldg. Sheikha Sana Mana al Maktoum
Office M8 Al Wasl
Sheikh Zayed Road
Dubai, UAE
Fon +971 (0)4 321 92 03
Fax +971 (0)4 321 92 04
info-ae@ansorg.com

India
Ansorg India Private Limited
402/403/404, Hilton Center
4th floor, Sector 11CB
CBD Belapur
Navi Mumbai 400 614
India
Mobil +91 98 866 06776 or
Mobil +91 99 303 12970

www.ansorg.com


